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i 


BUSINESS MANAGEMENT 

ee Gat ene Paces — 
en eee 

‘aacene cana acaba anit ten 


show to established gallery (and .nore) in their 
own building—Rivers (Feb, p.17) 

Multi-purpose fiber center houses gallery, 
workshops, studios, &-co-op—Williams (Mar, 
p8) 

Home boutique in rustic log cabin sells antiques, 
Crafts in Wisconsin—Fiemming (Apr, p.17) 
New Mindscape collection shows its stuff to 
Chicago ions and big-budget buyers— 
Shinn (Jul, p8) 


Even a homebased crafts business should have 
a good business plan—Moonen (Jul, p.17) 
Vermont craftswoman’s tenacity brings her to 

threshold of success with “humane trophies’— 
Shapiro (Aug/Sep, p.15) F 
High costs and soft economy impel galleries to 
ind ways to cope with turmoil in crafts field— 
Scott (Nov, p.1) 
Take the time to pack it right and you'll win more 
wholesale 


orders—Westin (Nov, p.1) 
Two Tennessee woodworkers keep spirit alive with 
attention to details and word-of-mouth 
referrals—Anderson (Nov, p.6) : 
Weaver finds that commissions can be like play- 
ing an enjoyable yet challenging game—Alvic 
(Nov, p.16) 


COMPUTERS 

Computers might (or might not) get bugs out of 
your system, part 1—Goldring (Feb, p.1 and 
Mar, p.10) 

Potter describes how he uses the computer as 
time-saver and problem-solver in the studio— 
Baymore (Apr, p.12) 

Weaver overcomes computer phobia; she now 
uses one to design fabric—Haskell (Jun, p.9) 


COOPERATIVES 

Oregon co-op discovers that home settings boost 
ceramic show sales—Wygant (Aug/Sep, p6 ) 

Canadian experience points to various directions 
in using the cooperative way as a marketing 

alternative—Sherbaniuk (Nov, p.12) 

Craftsman’s Cove co-op began as Christmas 

shop—Deibe (Nov, p.13) 


EDUCATION 
prove the program works— 

Lackey (Jun, p.10) 

The realities of earning a living should temper 
crafts instruction—Owens (Nov, p.11) 

Yearly jewelry sale enables Kent State students 
to learn and earn—Metcalf (Nov, p.11) 

Business practices are popular topic at Temple 
University’s Tyler School of Art (Nov, p.11) 


ployees 

in a crafts (Jul, p.10) 

Hiring a helper doesn’t make your craftwork any 
less pure or artistic—Williamson (Oct, p.20) 


EMPLOYEES 
The rewards and dilemmas of hiring em; 
enterprise—Vanderwerker 


p.4) 
Art supply manufacturers will begin labeling 
hazardous materiais—Barazani (Mar, p.1) 


Reducing exposure to toxic substances— 
Barazani (Mar, p.4) 

Ceramic material manufacturers develop testing 
program—Barazani (Apr, p.4) 

How (and whether) to regulate home studios in 
rental housing—Barazani (May, p.4) 

Leather sculptor and wife learn about neurotox- 
ins the hard way—Brunner (Jun, p.16) 

Keeping things in perspective ( = vs. 
tenants)—Barazani (Aug/Sep, p.- 

Can you pass the acid pool eno (Oct, p.4 
and Nov, p.4) 

Beware of CCA—Barazani (Dec, p.4) 

Psychological starvation diet can produce creative 
block—Cooper (Dec, p.7) 

Mental and physical coordination creates 
tive work rhythm—Dingeldein (Dec, p.19) 

Physician cites need for new medical specialty: 
Arts Medicine—Lippin (Dec, p.6) 


INSURANCE 

Let your camera be the witness if you need to pro- 
ve insurance or tax losses—Arkin (Feb, p.14) 

New Maine Crafts Association medical insurance 
pian available nationally (Dec, p.1) 


LAW 

“Trade secret” law may provide better protection 
than copyrights or patents—DuBoff (Jan, p.1) 

“Keystone” cops may chase after out-of-state 
craftspeople under new transient vendors 
law—Biskeborn (Feb, p.1) 

Craftmakers: be aware that warranty rules also 
apply to craft objects—DuBoff (Feb, p.20) 
Portland’s Big MAC acts like Big Brother in 

copyright flap—Biskeborn (Mar, p.1) 

When craftspeople become retailers they also 
need to heed consumer protection laws— 
DuBoff (Mar, p.9) 

How to tiptoe the copyright tightrope—DuBoff 
(May, pt) _ 

Study fine print in commercial leases—DuBoff 
(Jun, p.1) 

Whether you know it or not, you enter into con- 
tracts every day—Scott (Oct, p.18) 

Going to smail claims court wasn't nearly the has- 
sle | thought it would be—Braverman (Dec, p.1) 

A 12-point checklist to save time and money when 
you incorporate—DuBoff (Dec, p.21) 

Trademarks protect your good name (Dec, p.29) 


MARKETING/SALES 

Two western craft galleries open branches in the 
prestigious New York City Market—Davidson 
(Jan, p.7) 

Your network of family and friends can help con- 
nect you with the marketplace—Ureda (Jan, 
p8) 

Marketing savvy supports care & feeding of stuff- 
ed animals (Jan, p.16) 

Stalking the elusive craft collector, the one with 
the bottomless wallet—isaacson and Farber- 
Isaacson (Jan, p.20) 

How to market from the end of the world...almost, 
part 1—Speaks (Mar, p.20 and May, p8) 

What, how, & why—three words that can make 
or break your connection with your customers 
—Zell (Apr, p.18) 

Selling “on approval” opens up a whole new world 
of retail outlets by satisfying their basic needs, 
part 1—Lub (May, p.20 and Jun, p. 6) 

Territorial exclusives: what's in it for me?— 
Masiach (May, p.1) 

Three fears that keep customers from buying— 
Zell (Jul, p.1) 

Retail sales: a craft that can be practiced with 
predictable results—Brandstetter (Aug/Sep, p8 
and Oct, p6) 

Take a few precautions to avoid pitfalls of 
ment selling—Scott (Aug/Sep, p.1) 


Baulines Guild's wholesale display shows 
marketing sophistication—Sheridan (Oct, p9) 
Sales rep opens marketing doors for disabled, 


elderly c (Oct, p.14) 
How we got our feet wet in 
marketplace—Mehl! (Dec, joey f ; 
Capuchin friar helps monastery by selling his 
glass—Smeltzer (Dec, p.15) 


MISCELLANEOUS 

The power of positive moving: steps for a suc- 
cessful relocation—Coulson (Jan, p5) 

Utah spotlights collaboration of crafts and interior 
design—Burke (Jan, p.11) 

Labels in garments serve as designer's 
signature—Green (Jan, p.14) 

Be alert to the dangers that confront ceramics in 
transit—Koonce (Feb, p.5) 

California woodworker knocks down sti 
to become teacher and maker of fine 
furniture—Stuart (Feb, p.6) 

group helps women fiber artists take care 
of business—Havey (Feb, p.13) 

Fiber artist achieves growth through taking risks 
in the creative process—Rose (Mar, p.11) 

Antidotes for wobbly knees and sweaty palms— 
Cogan and Padrow (Apr, p.20) 

—ae a gift of the spirit—Counts 

jay, p.3) 

When life and pottery are one—Weihs (May, p.3) 

How 61 Boston area craftspeople coped with evic- 
tion when developer started to renovate— 
Humez (May, p.5) 

Two Nashville potters explore a wide range of craft 
involvement—Merritt (May, p.6) 

How to adapt “quality circle” problem-solving 
techniques to crafts—Smeltzer (Aug/Sep, p.21) 

Arizona potter/mayor mixes art and politics, and 
finds the time to publish ceramic history 
blueprint (Oct, p.7) 

Peace Ribbon wraps Washington in largest col- 
laborative craft event in American history— 
Willcox (Oct, p.10) 

Doll designer finds that networking is the key to 
getting a new venture going—Bergman (Nov, 
p.18) 

Body talk: interpreting non-verbal gestures is a 
skill worth learning—Stessing (Dec, p.19) 


PHOTOGRAPHY 

New Year's new films—Steve Meltzer (Jan, p.4) 

Focusing on lenses—Meltzer (Feb, p.4) 

Coming to terms—Meltzer (Mar, p.4) 

What's in a camera? (Apr, p.4) 

The shutter speed control—Meltzer (May, p.4) 

Focus, focal length, and depth of field—Meltzer 
(Jun, p.4) 

Using filters—Meltzer (Jul, p.4) 

Into the future imperfect (video still cameras) 
—NMelizer (Aug/Sep, p.4) 

Dealing with photographers—Meltzer (Oct, p.4) 

When the deal goes sour—Meltzer (Nov, p.4) 

Choosing color film—Meltzer (Dec, p.4) 


POINT OF VIEW 

“Handmade” versus “handcrafted” is more than 
semantic exercise—Thomas Hoppe (Jan, p.3) 

“A fire is burning. . .and it consumes 35,000 souls 
each day’—McNally (Feb, p.3) 

We're baffled and frustrated when some major 
craft fairs exclude us from their fossilized 
categories—Zalkind (Mar, p.3) 


_ American crafts and the next economy—Rosen 


(Mar, p.3) 
The coin of the reaim in crafts should be shar- 
ing, not self-interest—Wilson (Jun, p.3) 
Hallelujah!! The myth that artists have no 
marketing savvy is passe—Adkins (Jul, p.3) 


Coming soon in THE CRAFTS REPORT 


e Stress and the Modern Craftswoman 
e Geoffrey Mehl on Pricing for Profit 
¢ How to Grade Your Tax Preparer 


e Direct Mail: Another Avenue 
to Reach the Crafts Market 
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Do craft fairs need to alter their marketing 
focus?—Sipress p3) 

What happened in Springfield this year? And what 
does it tell us for the future?—Sedestrom (Oct, 
p.3) 

The articraft dichotomy—a wasteful snare and 


( 
Prepare yourself for the battle between i 
and compromise—Rutherford (Dec, p.3) 


PROFESSIONALISM 

A Chicago artist finds corporate commissions 
spur her SS (Jan, p.9) 

remodel their garage into an airy, two- 

story studio—Cogan (Feb, p.15) 

Oriental-theme jewelry fashion show increases 
artist’s sales, recognition—Wine (Mar, p.6) 

Brookfield Craft Center combines studios, 
galleries and retail shops—Tutko (Jun, p.37) 

Professionalism doesn’t end in the studio; your 
Craft fair booth must prove it also—Wormer 
(Nov, p.22) 


PUBLICITY/PROMOTION 

You don’t have to be a Pulitzer-prize winner to 
write clearly—Smeltzer (Mar, p.5) 

Stained glass co-op gallery gets business card 
color for pennies—Krebs (Mar, p.17) 
your publicity profile—Smeltzer (Apr, p.6) 

You don’t have to be McDonaid’s to develor: an 
effective logo—Petree (Jun, p.15) 

Good things happen when a “country mouse” 
builds a better store-trap—Smeltzer (Jun, p.15) 

Show biz management and promotion experience 
helps weaver/designer build her new business 
—Durston (Jul, p.6) 

Publicity and planning produced a successful 
outlet in Maryland—Smeltzer (Jul, p.9) 

Want to print catalog sheets in full color? Do it 
right and save a bundie!—Biskeborn (Jul, p.12) 

For publicity’s sake, talk your way onto a local TV 
talk show—Story (Aug/Sep, p.7) 

Your friendly neighborhood photocopy machine 
can help you create inexpensive, handsome 
brochures—Agner (Nov, p.14) 


SHOWS/FAIRS 
ee “yes” ogre Og gebee don't 
be shy about asking lots of questions— 

Smeltzer (Jan, p.13) 

Wearable art performances combine music, 
fashion, and choreography—Cohen (Jan, p.22) 

Ask these nine no-nonsense questions before you 
sign the dotted line—Lagan (Mar, p.12) 

Art and craft fairs as an expression of American 
values—Lieberman (Mar, p.14) 

Results at three big winter trade shows portend 
good year for crafts (Apr, p.1) 

Put that novel down! Summer fairs are market 
research opportunities—Lonier (Jun, p.5) 

Springfield cracks $10 million, but where were the 
wholesale buyers? (Aug/Sep, p.1) 

Wholesaling virginity: | lost it at Springfield— 
Daniel (Aug/Sep, p.12) _ s 

First-timers at Springfield find they need time, 
money, self-confidence to do it right—Raab 
(Aug/Sep, p.12) 

Plan ahead! That's the secret of success at 
wholesale shows—Rosen (Oct, p.19) 

Kentuck includes studios, gift shop, museum, 
festival—Clark (Nov, p.14) 

Tips on preventing the trauma of being ripped off 
by thieves at craft fairs—Katz (Dec, p.20) 


TAXES 

Good records are not only required, they may also 
reduce tax liability—Arkin (Jan, p.10) 

apy ae ~ eam amas 

and scholarships (Jan 

IRS tightens the recordkeeping rules on business 
a 
p.19) 

You'll need to report those good old-fashioned 
swaps to the IRS—Weatherington (Jun, p.21) 

You can deduct that trip as a business expense 

receipts—Weatherington 


sought 
threw out the baby with the bath water—DuBoff 
(Jul, p.17 
NortnGaraina arts and cratspeple rly 1 
artwork—Tripiette 


tax on 
Ao rnc tox aus 
tions to handle your expenses right—DuBoff 


The time to prepare for retirement is now, not 
when you're 65 years old—Marcus (Dec, p.13) 
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